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" FOR HANDSPINNERS

Started in 2013 by Jacey Boggs Faulkner, the focus
on passion, community, and craft has put PLY
in the hands and hearts of spinners on every
continent on Earth (yes, even Antarctica).

PLY Magazine fills out the spinning world with
our robust magazine full of in-depth articles.

Focusing on the intermediate to advanced
spinner, we collect and reflect technical,
intuitive, historical, and theoretical knowledge
from handspinners the world over with the
intent to inform, reflect, and inspire and
to stretch skills.

We aren’t looking for
an ultimate answer.

In spinning, there’s often no such thing. To that
end, you’ll find PLY Magazine exploring various
approaches to the same concept, technique, or
project and encouraging spinners everywhere
to find themselves in their spinning. It will not
be uncommon to find divergent opinions in

a single issue of PLY because that’s how the
(spinning) world really is.

On the pages of PLY, you’ll see names you

easily recognize, names you might have

heard before, and altogether new voices as well.
We would love you to add your own voice to
our efforts — everyone has something to say;
consider advertising with us or writing/designing
for us!

We’ll do our best to carefully present the
available facts and opinions so everyone can find
among them the truth that works for their own
spinning hands.

We’re excited about spinning and we know
you are as well —we hope you’ll join us in our
exploration of everything it has to offer!
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FOCUS ON

Passion, _

Like you, we are passionate about
this craft. We want to support our
amazing and diverse spinning
community (spinners, fiber
producers, indie fiber
artists, writers, designers,
and others who love
fiber as much as
we do), gather and
share the information
we all need and want,
and also reflect the
community in a
real way.

PLY’s MISSION
as a primary source for spinning knowledge,
technique, and opinion is to —

REFLECT,
support,and respond
to the worldwide
handspinning
community

PROVIDE
in-depth material
for intermediate to
advanced spinners

INSPIRE

new spinners

CELEBRATE
the diversity of
spinning and
handspinners

GIVE

a voice to
spinners
everywhere

RECORD

the rich history, report
on the vibrant present,
and inspire the hopeful
future of spinning

SUPPORT

indie businesses
and craftspeople via

affordable advertising, fair

compensation,and return
of intellectual property
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ADVERTISE

RATES and DATES

Here at PLY Magazine, we feel strongly about supporting indie businesses

Low ad ratio

In our magazine we are dedicated to maintaining a low

PLY Print Advertising Rates

1x Ongoing
ad-to-content ratio. PLY averages a very low 12-15% ad
ratio. This means your ad is sure to get noticed. Inside Front/Back Page *2000 #1800
e BT

(Industry standard ad ratio is 50-70%!) Full page $1800 $1600
Limited ad spaces Half page 800 $725
To keep our ad ratio low, we offer a limited number Quarter page $375 $325
of non-prohibitively-priced advertising spaces with a ; ;
discounted rate for continuing advertisers. Bazaar 125 100

Ongoing rates apply as long as you run your ad.
PLY Print Schedule
Issue Ad sales open Ad material due/Payment due Issue mailed
Summer December 1 March 1 June 10
Autumn March 1 June 1 September 10
Winter June 1 September 1 December 10
Spring September 1 December 1 March 10

Worldwide distribution

Not only will your ad not get lost
in a sea of advertisements in
each issue but it will get seen by
people on every continent

on Earth.

Quality on every page

Each issue is printed on quality
paper with a printable spine

so that, well into the future,
readers will be able to easily
access the information within.

10,000+

PRINT SUBSCRIBERS

Issue focus

Our unique single-theme

Over 50% of PLY new print subscribers
purchase a full set of print back issues

50%

PRINT BACK ISSUE PURCHASE

ensures that nobody wants

to miss a single issue and we
happily reprint issues as they
run out (and they do!).

8,000~

DIGITAL SUBSCRIBERS
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Over 20% of PLY new digital subscribers
purchase a full set of digital back issues

20%

DIGITAL BACK ISSUE PURCHASE

PLYMAGAZINE.COM



ADVERTISE

AD SPECIFICATIONS

PLY Print Ad Sizes
Ad Space Centimeters Inches Pixels

Width Height Width Height Width Height
1/8 page (Bazaar) 8.096 5.636 3.1875 2.2188 957 666
1/4 page vertical 8.096 11.906 3.1875 4.6875 957 1407
1/4 page horizontal 16.828 5.636 6.625 2.2188 1988 666
1/2 page 16.828 11.906 6.625 4.6875 1988 1407
Full page, trim 21.273 27.623 8.375 10.875 2513 3263
Full page, bleed add .32 to above dimensions add .125 to above dimensions add 38 to above dimensions

Full Page with bleed
(in inches)

Trim: 8.375 x 10.875
This is the trim size of a full page ad.

Bleed:.125
Your file must extend .125 on all sides.
The bleed will get trimmed off.

File size: 8.625 x 11.125
The file size you submit to PLY.
Trim + Bleed = File Size

Live area:.25
Keep all important text and graphics
.25 away from the trim.

Advertising in PLY Magazine
We carefully review each ad with the following in mind:

* Your ad promotes products and services of interest
to the fiber world

* Your ad helps connect readers to things they’re
looking for and/or discover things they’ll be glad
they found

* Your ad generally contributes to a positive PLY
Magazine reading experience

* Your ad supplements PLY’s content without
detracting from its look

If revisions are needed for any reason, we’ll do our best to
help point to resources that will help your ad(s) succeed.
We reserve the right to refuse advertisements for any
reason.
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Half Page
6.625 x 4.6875

Quarter Page
3.1875 x 4.6875

Vertical

World Bazaar
Eighth Page
3.1875 x 2.2188

Quarter Page
6.625 x 2.2188

General requirements

¢ Printing process: Web offset full run

¢ Binding method: Perfect bound

¢ Colors available: Four-color process (CMYK)

Acceptable File Types (all images mus

t be 300dpi, CMYK)

¢ Adobe Acrobat PDF - press optimized,
300dpi binary CMYK, all fonts embedded
¢ Flattened CMYK,.TIFF files, 300dpi at actual size
¢ Adobe Illustrator - embedded images, fonts outlined
* Adobe Photoshop - 300dpi, CMYK, flattened

Material submission
¢ Via email - ad.dept@plymagazi

ne.com

¢ For files too large for email and other ad inquiries,
contact us at ad.dept@plymagazine.com
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ADVERTISE

DOCUMENT SETUP
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Setting up your document in Adobe applications

Adobe InDesign and Ilustrator have a very similar document
set up panel. This is the Macintosh interface for InDesign/
Illustrator CC 2020, but the Windows interface and older
versions are very similar.

Follow these steps to get your document started:
Open a new document
. file>new>document

| file>new

Device option - choose the ‘PRINT’ option
Title - name your document

E Width/Height/Units - enter the dimensions and units based
on the ad specs you wish to work with (cm, in., or pixels)

n Orientation - Set depending on orientation of your ad

B . Facing Pages - uncheck

n . Margins - enter the margin specs

Set your margin guides in your document
(stay within the equivalent of .25 in. from trim)

Bleed - enter the bleed specs (full page only)
El B color Mode - CMYK

ﬂ n Raster Effects - High (300dpi)

m Create!

Important information about color, resolution, and bleeds

Color - All your graphics MUST be CMYK. CMYK is a printing acronym for cyan,
magenta, yellow, and black, the colors used in 4-color process printing. If you
submit an ad with an RGB color space, your file will be converted to CMYK and
PLY cannot guarantee the color of your ad.

Resolution - All your graphics MUST be 300dpi. This is the standard resolution
for commercial printing. For any graphics with a resolution less than 300dpi, PLY
cannot guarantee the quality of the images in your ad.

Bleeds - This is for FULL PAGE ads only. If you want your image to extend to the
edge of the page, your ad MUST have a bleed. The standard bleed is .125 in. (or
unit equivalent). Extending your ad beyond the trim size ensures your graphic(s)
will cover the entire page during the trimming process. Without a bleed, if the
page shifts on press,your ad might have part of the white of the page show on
the top, bottom, or sides.
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ADVERTISE

PREPARE YOUR PDF

Expart Adoba PDF
Adube PDF Preset: [PDF/X-12:2001]
Standard: | POF/X-1a-2001 Compatibility: | Acrabar 4 (FOF 1.3)

Ganinal Genaral
A Description: | Use these 32tings to create Adobe PDF documents that are to be
Wik nd Meedi Checed o mugt confarm to PDEIX-1a 2001, 4n 130 slandand (o
P graphic content exchange, For more infarmation on cresting FOFf

%= 1a campliant FIF dacuments, please refer 0 The Aroba User
Adanced Cailde, Created POF SOCUMEMS AN B¢ OpEndd With ACrohat and
Secuily P owtng
Summary @ an O mange: AN Pages s View: Defaus

Exportas O Fages () dpreads  Layour Deravs

7 Create Separate FOF Files ~J Open in Full Screen Mot
Sufffiac £ (] View POF afier Exporting
Oatlons.

7| Embed Page Thembnails (] Creste Tagged POF

[ Gptinsize for Fast Web View
Exportilayers: | Visible & Printable Lavers
inchude

L1 Mo -Frinting Objects

Interactive Elements: | Do Mot Inchide

( Save Presar.., ) (_ Cancal )

Expart Adobe BDF

Adabe PDF Freset: [PDF/X-1a-2001] (modified)

Stamdard: POF/X-1a-2001 Comparibiliey: Acrobar 4 (POF 1.3)
General Marks and Rlesds
[—
st Marks
i B 2 [y Typa: | Defaale
inpis
P 6 Crop Marks weight: [0.25 pt
in O Bleed Marks
curity Offset | T
| Registration Marks e Lol
T Codor Ears
(] Page Informazion
Bleed and Shig
Use Document Bleed Setings
Eren
Top: B Left ©
Bottom: o - Right: -
0 iichads Shag Area
b = = =
(save Preser_.) (_cancel ) (_Expon )
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Creating your optimized PDF

Adobe InDesign and [lustrator have a very similar PDF set up
panel. This is the Macintosh interface for InDesign CC 2020, but
the Windows interface and older versions are very similar.

To create a pdf:
. file>export -- for “format”, choose Adobe PDF (print)
. file>save as -- for “format”, choose Adobe PDF (print)

Adobe PDF Preset: choose [PDF/X-1a:2001]
If your ad is NOT a full page, skip to step 3

Marks and Bleeds (for full page ads only)
Marks - check “Crop Marks”

[19)

. Marks - check “Trim Marks”

Weight - 0.25

Offset-0.2917

Bleed and Slug - check “Use Document Bleed Settings”

Bleeds - check “Use Document Bleed Settings”

Export - click “Export”

Save PDF - click “Save PDF”

In Ilustrator you may get a pop-up explaining the
PDF/X will disable some editing features, click “OK”

Important PDF information

PDF/X-1a:2001 - This is the standard PDF preset for commercial printing.
Choosing another preset may cause problems with transparencies and images.
If you use another present, PLY cannot guarantee the quality of your ad file.

Marks and Bleeds - Marks and bleeds are only needed for full page ads.
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CONTACT US

If you've got questions, suggestions,
or words of encouragement, we’d love to hear from you!

plymagazine.com

Email
ad.dept@plymagazine.com
We’ll get back to you as soon as we possibly can

Mail
PLY Magazine
61153 Ridgewater Loop, Bend OR 97702





